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Meet the Team

Nicole Andino
Account Executive

Lindsey Beane
Creative Director

Haley Miller 
Strategic Planner

Sarah Warner
Creative Director

Peyton Azar
Creative Director

Brandon Thomas
Professional Mentor



Develop a strategy that increases
the utilization of CEPA as a

study abroad option

The Ask:



Analysis





Target Audience

Advisors & Professors Undergraduate StudentsParents/Guardians

InternalExternal Internal



Reach

The three main sources students 
are receiving information about 
studying abroad from:

● Advisors & Professors 
● Friends & Classmates 
● Study Abroad Fairs 



58% rated their desire to study 
abroad as a 5 or higher 

63% rated their current 
awareness of study abroad 
programs below a 5

6% were familiar with CEPA

Interest & Awareness









Strategic Framework

Strategic Framework



Strategic Framework  



Navigate Your CEPA



#NavigateYourCEPA

Navigate Your Experience.
Navigate Your Education.

Navigate Your Growth.
Navigate Your CEPA









Transition to tactics : Title How...

How?

How?

How?















All you need:
1. Phone Camera
2. Free iMovie for 

Mac
3. Record shots 

horizontally 

Easy as 1, 2, 3!





Reading Material for Prospective Students





Item Quantity Estimated Cost

Pens 500 $208

Phone Wallets 150 $416

Popsockets 50 $671

Water Bottles 50 $312

Tablecloths 2 $329

Total $1,936

Budget





WHY ?



Thank you!


